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Dear Service Unit  Product Sales Coordinator ,  
  

Welcome to the 2012 Girl Scout Cookie Sale!  
  

     This yearõs cookie Girl Scout  Cookie program theme is "What Can a Cookie Do? " This reminds us that girls 

have the power to do anything they set their minds to.  Through the Girl Scout Cookie Program , girls develop 

five essential skills : Goal Getting, Decision Making, Money M anagement, People Skills, and Business Ethics.  

These skills flow into the Girl Scout Leadership Experience to help them grow into Leaders of Courage, 

Confidence, and Character.  Through the Girl Scout Cookie Activity , Girls Discover, Connect, and Take Act ion 

that help them grow into Leaders in their own lives.   

 

You play a vital role in making  this another successful  cookie sale season.  You will work with the Troop  Cookie 

Managers and Leaders to help them and their Troop  set their goals, plan cookie act ivities, conduct Troop  

cookie training, host cookie  activities , and get the word out about cookie time in the  community!  Youõre part 

of a strong team that knows how to work individually and together to create a successful year for everyone.   

You help make this cookie season a success for everyone.  
 

This manual presents instructions and information on what to do, when to do it, and how to do it.   
As being part of a wonderful, dynamic team, t here are many resources to call upon  

whenever you may need them : 
 

   Your Area product sales coordinator (her name and number are on page 8), 

 Girl Scout Cookie Activity guides  (see the CookiEZone web pages) and the actual Cookie Order Form 

are great resources .  

 The ABC Bakers Web site , www.abcsmartcookies.com , includes many tip s, recipes,  clip art and a whole 

lot more for girls and adults.   Also visit the GSUSA Web site at  www.girlscoutcookies. org .  

   Ginger Lallo at the GSRI office (331 -4500 or 1 -800 -331-0149, extension 1310). 
 

 

People are always just a phone call away, ready to help.  Together you have a wealth of experience, wisdom, 

and support for the 20 12 Cookie Sale. Your efforts are greatly appreciated, and thank you , in advance, for 

your help in making each Troopõs cookie season successful!  Isnõt it amazing what a cookie can do !!   

 

Sincerely,  
 

 

       

Ruth A. Fisher  

      2012 Girl Scout Cookie Chair  
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 Must become a registered member of GSUSA  

 Personal integrity: The PSC must be dependable, honest, and have the ability and willingness to train and guide 
Leaders and adults through all aspects of the sale.  

 Organizational:  This position requires organizational skills and an understanding of the financial importance of product 
sales to support both Troops programs, and training throughout the Council. 

 Understands and advocates the Girl Scout Mission. Interprets and supports national Council goals, the GSLE, annual 
objectives, policies. Standards and procedures. 

 Understand, respect, promote and embrace differences and foster diversity. 

 Express ideas and facts clearly and accurately.  Access to e-mail and the internet. 
  

 
 
 

 Work with the Regional Product Sales Manager to see that all product sales and educational goals are 
being met. 

 Attend trainings for the position to ensure that overall goals can be achieved. 

 Recruit and train Leaders/volunteers to act as the cookie chair for all pathways.  

 Coordinate all logistics for her/his community.  These include: 
o Conducting trainings within the community 
o Following up to see that all deadlines are being met 
o Track and report on all aspects of the sale 
o Provide support and guidance to volunteers as needed.   

 Complete and submit all necessary data to the Council to meet calendar deadlines provided by the Girl 
Scouts of Rhode Island, so that Troops/Girls can receive proper proceeds and other recognitions upon 
completion of the sale.   

 Adaptability:   Must be flexible and able to adapt to changes that may occur and also in dealing with 
Leaders and other adult volunteers 

 

 

 

 

The Service Unit Product Sales Coordinator is appointed by the Service Unit Manager in consultation with the Field 
Director. She works directly with Troop Leaders and Troop Cookie Managers.  The Service Unit Product Sales 
Coordinator receives training from the Product Sales Manager and works closely her throughout the cookie sale. 

 

The Product Sales Coordinator (PSC) is responsible for overseeing all aspects of the product 
sale within their area. This includes training Leaders and Troop Cookie Managers.  This ensures 
that all girls within their community are given the training and tools necessary to reach their 
sales and educational goals. 
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Sun Mon Tues Wed Thurs Fri Sat  

    1 2 3 

4 5 6 7 8 9 10 

11 12 13 14 15 16 17 

18 19 20 21 22 23 24 

25 26 27 28 29 30 31 

 

 

Sun Mon Tues Wed Thurs Fri Sat 

  1 2 3 4 5 

6 7 8 9 10 11 12 

13 14 15 16 17 18 
 

19 
 

20 21 22 23 
 

24

 

25 26 

27 
 

28 29 30    

 

Service Team Training begins for                             
Leaders & Troop Cookie Managers 

 

 

Sun Mon Tues Wed Thurs Fri Sat 

 
1 2 3 4 5 6 

 

7 

8

 

9 10 11 12 13 14 

15 16 17 18 19 20 21 

22 23 24 25 26 27 28 

29 30 
 

31 
 

    

 

 

Sun Mon Tues Wed Thurs Fri Sat  

   1 2 3 
 

4 
 

5 6 
 

7 
 

8 9 10 11 

12 13 

 
14 15 16 17 18 

19 20 21 22 23 24 25 

26 27 28 29    

 

 

TCM Trainings contôd, Parent & Girl Trainings Begin 

 

Orders and Central Drop Form Must be entered into Snap and paperwork due to 
Council from Service Units participating in Early Direct Sales by December 12th 

    Order Taking Begins Jan 2nd also 
Kick-Off Rallies take place this week 

Deliveries for Order Taking 

Troops Feb 17th ï 25th 
           Kick-Off Event with the Providence Bruins January 8, 2012 

Order Taking Continues Thru January 25th 

1st Partial Payment Due to Council from 
Early Direct Sale Troops Jan 27th 

Holiday Celebrations, 

Office Closed 12/ 23 -26 

Thanksgiving Holiday, 
Office Closes at 12:00 on 

11-23; Re-Opens 11-28 

Early Direct Sale Troops begin 

receiving product January 13th 

Mid-Year Conference &   
Cookie Kick-Off   11-19 

New Yearôs Holiday 
Office Closed 1/2  

Girls Turn In Order Cards 
Jan 25th ï Jan 27th  

2nd Partial Payment Due from 

Direct Sale Troops Feb 10th 

ALL Final Payments, Paperwork and Returns Due to 
Council from Early Direct Sale Troops Feb 23rd ï 24th 

 

Troops Turn-In Orders to PSCs   Jan 28th ï 29th 

PSCs Turn-In Orders to Council Feb 1st 

 

Troop Turn-In Orders to PSCs Jan 28th ï 29th 

PSCs Turn-In Orders and Entered into Snap for Council by Feb 1st 

Service Team Training begins   Nov 27 ï Dec 17                            
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  1 2 3 4 5 

6 7 8 9 10 11 12 

13 14 15 16 
 

17 18 19 

20 21 22 23 24 25 26 

27 28 
 

29 
 

30 31   

 
 

Sun Mon Tues Wed Thurs Fri Sat  

    
 

   

1 
 

2 3 
 

4 5 6 7 

8 9 10 11 12 13 14 

15 16 17 18 19 20 21 

22 23 24 25 26 27 28 

29 30      

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Sun Mon Tues Wed Thurs Fri Sat  

 
 

   1 2 3 

4 
 

5 6 7 8 9 10 

11 12 13 14 
 

15 

 

16 17 

 

18 19 20 21 22 23 24 

25 26 27 28 29 30 31 

 

Booth Sales 
begin March 3rd

 

Partial Payment Due to Council from                

Order Taking Troops Mar 9th  

Final Payment Deadline! 
Be Sure to include ALL Paperwork, Payments AND 

Incentive Reports (RI-2) for ALL Troops (3/28) 

Clear Out Your Cupboard ï 

Booth Sales run thru April 8th 

 

Cookie 
Appreciation 

Dinner 05-16-12 

 

Booth/Rolling Sales 
End This Week (3/25) 

Cookie 
Deliveries 
End 2/25 

Deadline for Submitting Cookie 
Credit Transfers!!  MAY 1ST 

If Early Direct Sale Troops would like to continue to sell, they may do so.  

Payments must be made weekly throughout the remainder of their sale. 

Service Unit Final Reports 

Due by the 30th 

All due dates given to Troops are certainly subject 
to change, contingent upon YOUR schedule. Please 
feel free to give Leaders & Troop Cookie Managers 
YOUR actual dates needed for you to be able to 

meet Council Deadlines. 

Revised Paperwork and RI-2s can be submitted 
if Troops continue to sell after the deadline. 

No Re-Orders will be processed for Troops 
without verification of bank deposit(s) for at least 

50% of their Initial Order by the first payment 
due date.  Payments are due at least every two 

weeks after the initial payment.  
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November 19, 2011  Mid-Year Conference & Cookie Kick-Off 

   November 27 ï December 17  Troop Cookie Manager Training 

  Pick up Sale Materials 

   
December  ï January 2   Train Girls with a Parent at Troop Meeting 

   
December 12  Orders & Central Drop Forms Due  

from Early Direct Sale Troops 
   

January 2, 2012 
 

January 8, 2012 

 Sale Begins & Kick-Off Rallies take place 
 
Kick-Off w/Providence Bruins at Dunkin Donuts Center 

   
January 2 ï January 27  Girls Take Orders 

   January 13  Early Direct Sale Troops begin receive cookies and begin selling 
product    

January 27  1st Partial Payment from Early Direct Sale Troops 

   January 25 ï January 27  Girls turn in Order Cards to Troop Cookie Managers 

   January 28-29  Troop turn-in Orders to PSC 

   February 1, 2012  All Orders Must be Entered Into Snap and Paperwork Turned-in          
to Council Office 

   February 10  2nd Partial Payment Due to Council from Early Direct Sale Troops 

   February 17-25  Cookies delivered to Central Drop Sites  

   February 23-24  ALL Final Payments, Paperwork and Cookie returns due from           
Early  Troops 

   
March 3  Booth Sales and Rolling Sales Begin for Order Taking Troops 

   March 9  Partial Payment Due to Council from Order Taking Troops 

   March 28 
 

March 30 

 Final Payment Deadline!!  All Payments, Paperwork RI-2s Due 
 

Service Unit Final Reports Due With Any Updated Paperwork 

   March 28 ï April 8  ñCookie Daysò - Booth Sales for Leftover Cookies 

   May 1  Cookie Credit Transfers MUST be submitted by today 

May 16  Cookie Appreciation Dinner 

 
 
 
 
 
 
 

If continuing to sell after the deadline, Updated RI-2s MUST 
be submitted with your Final Payments and Paperwork that are Due March 28th 
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    COUNCIL VOLUNTEER CO OKIE CHAIR  
                              Ruth Fisher 

              Finance Chair              Director of Product Sales 

              Maureen Sawyer                    Ginger Lallo 
 

 Girl Scouts of Rhode Island, Inc.  125 Charles Street, Providence, Rhode Island 02904 ï (401) 331-4500 or 1-800-331-0149 ï email gsri@netsense.net 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

SERVICE UNIT PRODUCT SALES COORDINATORS 
 
 

AREA  I 
Westerly / Pawcatuck  
Pam Scheller 
33 Apache Drive 
Westerly, RI 02891 
(401) 596-3822 
No Email, Please Call 
 
Chariho  
Mary Tweedell ð Paperwork Only 
84 Carolina Nooseneck Road 
Wyoming, RI 02898 
(401) 491-9069 
mtwee@yahoo.com 
 
               Southgansett 
               Leslie Deering 
               Tina Craig 
               93 Cleveland St 
               Wakefield, RI 02879-3301 
               792-1161;  788-0654 
               tmdeer@earthlink.net 
               tinacraig12@cox.net 
 
Exeter / West Greenwich  
Claudette Murley 
98 Lake Drive 
West Greenwich, RI 02817 
(401) 255-3821 
normanmurley@verizon.net 
 
North Kingstown / Jamestown   
Dianne LeValley 
46 Country Court 
North Kingstown, RI 02852 
(401) 294-8584 
Levalley05@aol.com 
 
AREA II  
East Greenwich   
Susana Bodell 
Jane Schaefer 
30 Brayton St 
East Greenwich, RI 02818 
885-7234;  884-1538   
sbodell@cox.net 
thatpeskymrss@cox.net 
 
               Coventry   
               Kimberly Warzycha 
               624 Franklin Road 
               Coventry, RI  02816 
               (401) 397-5074 
               kimwarzycha@cox.net 
 
West Warwick  
Teena Stetson 
14 Shady Hill Drive 
West Warwick, RI 02893 
(401) 821-7692 
sahmaof3@aol.com 

Warwick  
Darlene Desroches 
Debbi Crone 
9 Perry Street 
Smithfield, RI  02917-3614 
(401) 231-6585 
snowowl1971@gmail.com 
deb82360@yahoo.com 
 
Cranston - West 
Beth Hammond  
899 Pippin Orchard Rd 
Cranston, RI 02921 
(401) 828-7429 
bethandbob4@verizon.net  
 
Cranston ð East 
Laura Butterfield 
37 Fairfield Road 
Cranston, RI 02910 
(401) 461-4299 
raymondb@cox.net 
 
AREA III 
Newport / Middletown  
Pam McGinn, Field Director 
125 Charles Street 
Providence, RI 02904 
(401) 331-4500 x1406 
pmginn@gsri.org 
 
Portsmouth  
Patti Confort  
39 Porter Lane 
Portsmouth, RI 02871 
683-0792 or 683-4620 
PConfort.DRG@verizon.net 
 
Tiverton-L.Compton-Westport 
Pam McGinn, Field Director 
125 Charles Street 
Providence, RI 02904 
(401) 331-4500 x1406 
pmginn@gsri.org 
 
Fall River 
Jeanine Carreiro 
Nancy Rego 
50 Leo St 
Fall River, MA 02723 
(508) 646-1227; (508) 493-8161 
jscarr@comcast.net 
ricanbabeof1@aol.com 
 
AREA IV 
Bristol / Warren  
Ruth Maille 
19 Lea Drive 
Bristol, RI 02809 
(401) 254-1242 
bwcookies4@aol.com 

Barrington 
Robin Deslauriers 
13 Fourth Street 
Barrington, RI 02806 
(401) 245-3279 
emimar6@yahoo.com 
 
East Providence 
Linda Arruda  
Elaine Mathers 
49 Dearborn Dr 
Riverside, RI 02915 
433-4028; 433-3166 
jazztapperl@aol.com 
emathers44@aol.com 
 
Seekonk / Rehoboth 
Shane Morgenweck 
237 Rocky Hill Rd 
Rehoboth, MA 02769 
(774) 565-0423 
shanemorganweck@yahoo.com 
 
Swansea 
Valerie Marcello 
184 Stoney Hill Road 
Swansea, MA  02777 
(401) 533-2702 
marchettival@yahoo.com 
 
Somerset 
Mary Jean Stone 
Arlene Harnett 
105 Forsyth Ave 
Somerset, MA 02726 
(508) 675-9124; (508) 676-9393 
stixnstonez@comcast.net 
aharnett22@verizon.net 
 
AREA V 
Providence 
Michelle Jessop 
953 Dyer Ave  APT 119 
Cranston, RI 02920 
(401) 369-4276 
chellj21@gmail.com 
 
Pawtucket  
Sandra Bobola 
66 Archer Street 
Pawtucket, RI 02861 
(401) 728-5649 
absbsbab@aol.com 
 
Central Falls 
Crystal Godin 
14 Illinois Street 
Central Falls, RI 02863 
(401) 727-3821 
crissie831@aol.com 

Lincoln 
Melissa Rageotte 
66 Ottawa Street 
Attleboro, MA 02703 
(508) 222-3519 
scootmel2001@verizon.net 
 
North Providence  
Suzie Metivier 
Yvonne Arruda 
Julie Dorsey 
Jenny Gonzalez 
Alice Manieri 
6 Dixon Street 
North Providence  RI  02904 
H 728-7356  C 527-9851 
milliondollarcat@yahoo.com 
suzq425@gmail.com 
yarruda@providence.edu 
Jdorsey40@gmail.com 
Jfgb1976@yahoo.com 
 
AREA VI 
Apple Valley 
Kathy Souza 
12 Irons Avenue 
Johnston, RI 02919 
265-4494;  949-5438 
kathy@kathysouza.com 
chevy409_1@msn.com 
 
Scituate 
Missy Venturini 
245 Gleaner Chapel Rd 
North Scituate, RI 02857 
(401) 934-3484 
kmventurini@verizon.net 
 
Johnston 
Allison Bousquet 
38 Oak Hill Drive 
Johnston, RI 02919 
(401) 232-3111 
amb917@hotmail.com 
 
Yankee B  
Candis Boucher 
182 Union Avenue 
Pascoag, RI 02859-3309 
(401) 567-9286 
pearl600@aol.com 
 
North Smithfield  
Kelly Yszczak 
75 Westwood Road 
North Smithfield, RI 02896 
(401) 765-6843 
yuszy@verizon.net 

AREA VII 
Cumberland  
Deb Mitchell ð Paperwork Only 
2945 Mendon Road 
Cumberland, RI 02864 
(401) 658-3934 
debamitchell@yahoo.com 
 
Woonsocket 
Linda Fallin 
85 Sweet Avenue 
Woonsocket, RI 02895 
(401) 338-2283 
sap2003a@gmail.com 
 
Blackstone / Millville  
Tara Larkin 
46 Central Street 
Millville, MA 01529 
(508) 876-9268 
t.larkinhe@verizon.net 
 
Bellingham 
Shelly Bernardini 
1441 Pulaski Boulevard 
Bellingham, MA 02019 
(508) 883-4116 
satin71@comcast.net 
 
Wrentham/Plainville 
Carla Pereira 
31 Bow Street 
Plainville, MA 02762 
(508) 695-4013 
carlapereira@comcast.net 
 
North Attleboro 
Laurie Boone 
237 Commonwealth Ave 
North Attleboro, MA 02763 
(508) 699-7039 
lamboone@verizon.net 
 
Attleboro 
Sadaf Siddiq 
206 Mount Hope Street 
North Attleboro, MA 027160 
(508) 409-1336 
ssadat@comcast.net 
 

 

 
 

Manager of Southern RI Cookie Cupboard 
Mary Campbell 
401 789-8427 

               

 

mailto:gsri@netsense.net
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Every cookie has a mission.  Participating in the cookie sale program helps girls                                          

to do great things. Go to abcsmartcookies.com where you will find lots of exciting 

information for volunteers, families, and girls. By participating in the cookie                                               

sale program, girls learn leadership skills they can use throughout their lives. 

 

Proceeds, Recognitions & Sales Updates 
Girl Scout Programs give girls the opportunity to earn money for activities and to support their 
council and community.  All proceeds stay within the local council. 

 

Proceeds that girls can earn by selling Girl Scout Cookies are based on the per girl average of 
boxes sold by registered girls within a troop.  Proceeds cannot be paid to individual girls.  
Older Girl Proceeds are based on the number of girls who participate in the sale. 
    
Here is what Troops can earn: 
Troops who sell an average of 1-99 boxes per girl will receive .46 per box of cookies sold. 
Troops who sell an average of 100-159 boxes per girl will receive .49 per box of cookies sold. 
Troops who sell an average of 160-199 boxes per girl will receive .59 per box of cookies sold 
Troops who sell an average of 200 boxes or more per girl will receive .69 per box of cookies sold. 
 
These numbers must be verified by the Product Sales Coordinator, who will have a listing 
of registered girls as of 01-06-12. 
 

Troops can choose to participate in Early Direct Sales or Order Taking.  Order Taking Troop will 
begin on January 2, 2012 and Early Direct Sale Troops will begin on January 13, 2012, so Troops 
will need to start planning soon!  Troops who plan on doing Early Direct Sales will need to get 
orders to Council by December 12, 2011.   

 
 Our goal is to sell all of the cookies that we place orders for.  Once cookies leave the Paul     
 Arpin Warehouse, the Girl Scouts of Rhode Island is financially responsible for this          
 product.  We encourage Service Units to communicate with each other to make sure that we      

only order what we need from the warehouse.  You can trade or transfer cookies with other           
Service Units.  The maximum number of cases that we will accept from Troops is 2 Cases of 
Unopened Cookies.  (We do prefer that Troops try to sell all product that they order.)   

 
As always, Troops who wish to hold Booth Sales outside of their Service Unit MUST get 
permission from the PSC in that community prior to the Booth Sale.  We want to avoid 
having Troops holding competing Booth Sales! 
 
 
 
 

 
 

Once again this year: Girls will be allowed to participate in GSUSA approved on-line marketing 
for Girl Scout product activities. Girls must complete a signed permission slip and the Internet 
Safety Pledge. Guidelines are detailed on the 411 for Product Sale Activities and in Safety Wise. 
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This option is available to Senior, Cadette, and Ambassador troops only and the decision must be 

made by the entire troop and cannot be split within a troop..   
The amount below is based on a Per Girl Average, not how many boxes individual girls sell.  

How the money is to be spent is also a Troop decision as well.  Checks will be issued when all 
paperwork has been received and processed by Council.  Troops who choose this option will 

not receive Recognitions (except for total cookies sold Patch for each Girl) or                                       
Camp Credits and they cannot transfer their Camp Credits. 

 
Older Girl Troops will receive the following: 

 
           Per Girl Average  Award Amount per Girl who sold 

100-199.99    $10.00 
200-299.99    $20.00 
300-399.99    $30.00 
400 or more    $40.00 

 
 
 

 
 

Girls will earn a patch for selling 25 or more boxes of cookies.  
Other Recognitions include: 

 
 
 
 
 
 
 
 
 
 

 
 
 
 

 
 
 

 
 

 

 

Patches at 25, 75,160, 250 250+  Large Plush Penguin 
75+ Gel pen set 350+ Pullover Hoodie 
130 + Penguin flashlight 500+ Penguin Beach Towel 

160+    Peace Sign T-shirt 1000+ Bangle Watch 
200+  Duffle Bag 1500+ I pod shuffle and penguin ear buds 

 
250+ Patches:  Theme Patch + Super Cookie Bar 

Achievement Bars at  500+, 700+, 1000+ 
 

The TOP SELLER in each SERVICE UNIT will receive a tie dye scarf! 
The TOP SELLER in the COUNCIL will receive a Nook eReader! 

 

 

Based on the 
Troopôs Registered 

Girl Totals by 
January 6, 2012 
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Items to be delivered direct to you from ABC:  

 

Troop Cookie Manager Manual 

Girl Order Card  

Money Envelopes G-5 

Troop  Worksheet  T-1 

Troop  Order Form T -4 

Money/Cookie Receipt Books M -3 

Partial, Direct Sale & Final Payment Forms  

Delivery Station Order SU -1 

Dual Sided Banner  

Troop  Distribution Sheet M -10 

Troop  Kit Bag M -1 

Service Unit  Final Report  

Permission Slips 

 
A CD, which will have additional forms and other 
cookie sale materials will also be included in 
your shipment.   
 
Additional materials will be available at 
the council office and also on our website, 
which is www.gsri.org. 

Any items you may need that are not listed here, please call the Council Office  

We will be happy  to assist you. (401) 331 -4500 x1310 or 1301.  

ALSO 

For Helpful Cookie Information Visit:  

www.abcsmartcookies.com 
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Attend Training Brunch & 
Receive Cookie Sale Materials 
 

 Collate Troop packets using distribution information on Materials 
Distribution Chart in this manual.   

 Fill in your name and telephone number(s) on page 2 in the 
Troop Cookie Manager's Manuals. 

 Bring Troop packets and manuals to your training for distribution. 

 

  Train Troop Cookie Managers and Leaders and 
distribute cookie sale materials.   

 Stress the importance of deadlines.   

 Have all attendees sign Training Attendance Sheet.  
(See Troop Cookie Manager Manual and forms.) 

 

 

 Troop Orders-verify these in SNAP 

 Signed permission forms - 1 for each girl   
selling (you can keep these) 

 Booth Sale requests.  

 

 

Prepare Delivery Station Order (SU-1) including all Troop orders. 

 Prepare Service Unit Cupboard Order-enter into SNAP 

      Order a small supply for reorders 

      More cookies can be obtained by contacting Ginger Lallo 
Product Sales Manager at glallo@gsri.org.  

       Please refer to the Prod                    uct Sales Calendar for 
Deadlines 

 

THIS INCLUDES: 
 

 

 Register with Service Unit (if you are not currently registered as a Rhode Island Girl Scout for this year). 

 Contact all Troop Leaders and/or Troop Cookie Managers to inform them of their training date(s).  

 Establish reasonable Troop Payment Dates if Troops are making payments to you directly.  

 Fill in your Due Dates on Page 2 in the Troop Cookie Manager's Manual. 

 Set a time to collect Troop orders.  Review Orders that Troops have entered into SNAP. 

 Remind Membership Coordinator/Troop Organizer to notify you of any additional Troops & Girls who register. 

 Work with you area PRC, throughout the sale, to coordinate promoting the cookie sale events & activities   
within your community. 

 

 

 

TROOP AND SERVICE UNIT COOKIE ORDERS ARE DUE TO INTO SNAP AND TO THE COUNCIL OFFICE BY        
DEC 12, 2011 FOR DIRECT SALE TROOPS AND BY FEB 1, 2012 FOR ORDER TAKING TROOPS. 

 
INITIAL ORDERS FOR ALL TROOPS MUST BE ENTERED INTO THE SNAP DATABASE 

 BY THESE DATES IN ORDER TO RECEIVE PRODUCT. 
 

FINAL PAYMENTS AND PAPERWORK ARE DUE BY FEBRUARY 24, 2012 FOR DIRECT SALE TROOPS 
AND BY MARCH 28, 2012 FOR ORDER TAKING TROOPS (THE ONLY PERMISSION SLIPS COUNCIL NEEDS ARE 

THE ñOLDER GIRL INCENTIVEò PERMISSION SLIPS, SIGNED BY A PARENT/GUARDIAN) 
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Troop Cookie Manager or Leader must sign each time she receives cookies.  

    Cupboard returns may only include cases originally ordered for cupboard.   

  
  
 

  
 
. 
  
 
 
  
 
 

 
                            
 

     
 

 
 

  

 

 

 

  

  
 
 
 
 
 
      Send a copy SERVICE UNIT FINAL REPORT (Form B) to the GSRI Office  
      These forms are necessary in order to balance inventory and credit each girl for her sales. 

   
 
 
 
 

 

 Receive cookie delivery on your specified day at your central drop. 

  Display cookie station sign in a prominent place so the truck driver can see it. 

  Have driver stack cases by variety. 

  Inspect cases for visible damage - if damaged, have them replaced at that time. 

  Count cases by variety to insure correct quantities BEFORE you sign the delivery ticket. 

  Sign only for cases ACTUALLY received. 

  Contact Troop Cookie Managers when ready for them to pick up their cookies. 

  Notify our office when the agent has completed your delivery. 

 

 Total payment is due to council for each Troop.  Direct sale Troops 
must be paid in full no later than February 24 and order taking 
Troops must be paid in full no later than March 28. 

 Include collection report(s) if Troop has outstanding balance (RI-3). 

 Top copy of RI-2. Troop Incentive Form 

 

 

Partial payments must be received by the Council Office from each direct sale 
Troop by January 27 and at least every other week after that.   Order taking Troops 
must make a partial payment by March 9. 

Troops must make a minimum payment of at least 50% of their initial order 
prior to receiving any additional orders.  This paperwork must be received by 
the council in order for us to process re-orders. 

 

FINAL PAYMENT DEADLINE 
 

PARTIAL PAYMENT DEADLINE 

 
 
 

All Troop and Service Unit Cookie Cupboard Orders due at into SNAP and the 
hardcopies to the Council Office by 5:00 pm. 

Order consists of: 

Top 2 copies of SU-1 (keep 3rd copy for your records).    
 Top 2 copies of each Troop's T-4 (keep 4th copy for your records). 
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The Cookie Sale has begun and now we want to get the girls excited!  On January 8, 2012, 

we will be having our 2
nd

 annual Cookie Sale kick off at The Dunkin Donuts Center, just 

before a Providence Bruins Hockey Game.  There will be lots of activities and information 

to help you to have the best cookie sale ever!  Girls, parents, and Leaders will all be able to 

take part in activities that celebrate Girl Scouts, the cookie sale and also celebrate the 100
th
 

Anniversary! 

Some of the benefits of attending a kick off are:       

 Girls can learn more about the 5 Life Skills supported by the cookie sale, which 

are Goal Setting, Business Ethics, People Skills, Money Management, and 

Decision Making. 

 We can offer hands-on activities for girls including fun and learning stations. 

 We can appeal to a wide variety of age groups and cookie experience. 

 We can attract media attention to further promote your cookie sale.   

You may also choose to plan a kick off in your own area to get girls excited and promote 

Girl Scouting within your community. 
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If itõs your responsibility to select a neighborhood delivery station for        

Girl Scout Cookies, here are a few important questions to answeré 

 

 

 

Will there be enough room for all those cookies? 

  
Each 100 cases of cookies takes up a space 3 feet wide, 3 feet deep 
and 5 ½ feet tall. A standard two car garage will hold about 1000 cases. 
Cookies could be damaged if they are stacked more than 8 cases high. 

  
 
 Will the cookies be safe there? 

  
Each case of cookies weighs about 8 pounds. If you are expecting 

1000 cases to be delivered to your station, thatôs 8000 pounds or 

4 tons. Is the floor of the site strong enough to hold that kind of load? 
Look out for windows that could leak in a heavy rain, or pipes that might 
freeze and burst. Is the place likely to get hot enough to melt the chocolate 
cookies? Are there any signs of ants or other bugs that could infest the 
cookies? 

  

 

 
Can the delivery truck get to the site? 

  
The truck that delivers your cookies may well be a tractor-trailer 60 feet 

long and 14 feet high! The site you select must be accessible to large 

vehicles. Avoid streets with obstacles like construction, low hanging tree 
branches or utility wires. Make sure that the street, driveway and/or 
sidewalk can handle the weight of the truck. 

 




